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MIBOR REALTOR® Association is the professional association representing central Indiana’s REALTORS®. Founded
in 1912, MIBOR serves the needs of more than 10,000 members in Boone, Brown, Decatur, Hamilton, Hancock,
Hendricks, Johnson, Madison, Marion, Montgomery, Morgan, and Shelby counties.

Mission:

MIBOR REALTOR® Association empowers members and strengthens the marketplace in central Indiana through
collaboration, advocacy, professionalism, education and innovation.




Median Sales Price, single-family homes, Carmel, IN
January 2017 - February 2024
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Closed Sales, single-family homes, Carmel, IN
January 2017 - February 2024
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Percent of List Price Received, single-family homes, Carmel, IN
January 2017 - February 2024
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S List Price Received is the average of the
s sales price divided by the final list price
expressed as a percentage.
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New Listings, single-family homes, Carmel, IN
January 2017 - February 2024

300

February 2024

275

0| ” fr 83

200 N
W © 16.9% 71

change from Prior Period
150 \4 W
- © 25.8% 66
’J s::'w!“ge from Same Period Prior
100 | L
73 New Listings is the number of
- v properties listed regardless of current
status.
25 / /
P D A0 S o DD B P D S o S N A h S S S O
N ANT AN AN b
S s S s s s s S s s s S s S S s S g s s s s

MIBOR

REALTOR" ASSOCIATION



Active Inventory, single-family homes, Carmel, IN
January 2017 - February 2024
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Months Supply, single-family homes, Carmel, IN
January 2017 - February 2024
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Months Supply of Inventory is the
number of months it would take to sell
through the available inventory at the
0.0 current sales rate.
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Days on Market, single-family homes, Carmel, IN
January 2017 - February 2024
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Central Indiana
Community Preference Survey

April 2022
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Central Indiana
Community Preference 2022
Survey Methodology

Wireless (58%) 1500 Adults living Interviews
VOIP (3%) within a MIBOR conducted
Landline (14%) county April 18 — 29

Online (24%)

The sample was drawn from a third-party vendor voter file. The overall margin of error is +/- 2.5%. The margin of error for
subgroups is larger and varies. Percentage totals may not add up precisely due to rounding.
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SAFETY OF THE COMMUNITY AND LEVEL OF CRIME

AVAILABILITY OF HOSPITALS AND DOCTORS’
OFFICES

RELIABLE, HIGH-SPEED INTERNET

PARKS, PLAYGROUNDS, AND TRAILS NEARBY
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THE LENGTH OF YOUR COMMUTE TO SCHOOL OR

Community: WORK

Hamilton SIDEWALKS
C O u n ty THE QUALITY OF STREETS AND ROADS

LEVEL OF PROPERTY TAXES AND OTHER LOCAL
TAXES

THE AFFORDABILITY OF HOUSING, INCLUDING
APARTMENTS, TOWNHOMES, AND HOUSES

THE NUMBER OF SHOPS OR RESTAURANTS WITHIN
WALKING DISTANCE OF YOUR HOME
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AVAILABILITY AND QUALITY OF PUBLIC
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SAFETY OF THE COMMUNITY AND LEVEL OF CRIME
THE QUALITY OF STREETS AND ROADS
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County WORK
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THE NUMBER OF SHOPS OR RESTAURANTS WITHIN
WALKING DISTANCE OF YOUR HOME
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Satisfaction vs.
Importance -
Features of
Community:
Hamilton
County

Safety of Community -
Reliable High-Speed
Internet

Quality of Streets

Property (local) Taxes
perty ( ) -26.8%

Affordability of Housing
Shops/Restaurants within Walking Distance

Public Transportation
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Preferred
Community

Type:

Hamilton s
County

N 139.0%

A neighborhood with a mix of different kinds A neighborhood with single-family homes
of housing where you can walk to stores and only where you have to drive to stores and
restaurants restaurants
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Current vs.
Preferred
Location:
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Importance
of Home or
Location:
Hamilton
County
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Willing to
Stretch Budget
to Live in
Preferred
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Stretch budget to live in preferred area Stay within my budget even if not in
preferred area
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people home
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Closer to Closer to Larger yard / Home office
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QUESTIONS?

CHRIS PRYOR
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